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How to Earn CEUs for this Session

1. Attend at least 95% of the session.

2. Additional instructions will be emailed to you after the session.
• You will be required to complete a session and post-program 

evaluation as well as a brief assessment with a passing score of 
75% or greater.

0.1 IACET CEU | The Associated General Contractors of America (AGC) is accredited by the International Accreditors for Continuing 
Education and Training (IACET) and offers IACET CEUs for its learning events that comply with the ANSI/IACET Continuing 
Education and Training Standard.  IACET is recognized internationally as a standard development organization and accrediting body 
that promotes quality of continuing education and training.
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Learning Objectives

● Explore alcohol in the construction industry, defining heavy and binge drinking and their associated risk 
factors.

● Consider how every employee plays a role in changing alcohol norms, understanding the health and 
wellness resources available to them, supporting their colleagues, and reducing stigma.

● Explore recovery and the multiple pathways of recovery, including how workplace culture and peer 
support increases employee well-being.

● Reflect on the key elements of a recovery-friendly workplace, including practices that reduce stigma and 
encourage recovery allyship
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Why…?

• 10.3% of Americans aged 18 and older 
report alcohol use disorder (2024 
National Survey on Drug Use and 
Health  

• Approximately 70% of all people with 
alcohol and substance use disorder 
are of working age and in the 
workforce

• Less than 10% of people with alcohol 
and substance use disorder receive 
help

5



6

https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/ 

https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/
https://theasphaltpro.com/articles/real-talk-alcohol-awareness-and-promoting-workplace-recovery/


7



Why Do People Use Alcohol?
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• To relax
• To belong/fit in
• To feel more comfortable in social situations
• To feel better / to feel good
• Curiosity

While not everyone who drinks alcohol will struggle with their use...
It’s important for us to support those who do.



Thoughts to Consider:

● Alcohol use is widespread and culturally embedded

● Risk varies by amount consumed, frequency of use, and context of use

● Protective factors include stable housing, social connection, health education and 
knowledge, access to healthcare, positive mental health, etc.

9



Construction and Alcohol

• SAMHSA (2015) reported construction with the 2nd highest rate of alcohol consumption 
at 16.5% of workers (trailing only mining)  

• National Safety Council (2020) reported approx. 19% of construction workers with 
substance use disorder (vs. 8.5% in all industries) 

• CPWR (2020) reported 24.2% workers reported binge drinking in the prior month and 
9.1% reported heavy drinking over the prior year
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Shifting Alcohol Consumption Trends 

• Gallup polling Americans on alcohol use since 1939. 

• 2025 showed a record-low 54% of Americans reported drinking alcohol. 
• 8% decline since the 2023 poll

• For the past decade, younger respondents reported lower rates of drinking alcohol 
compared to those who were older: 

• 50% of those aged 18-24 reported drinking compared to 56% of those over age 35.

https://news.gallup.com/poll/693362/drinking-rate-new-low-alcohol-concerns-surge.aspx 
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A standard drink consists of 
0.6 ounce of ethyl alcohol 
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Source: https://www.niaaa.nih.gov/alcohols-effects-health/alcohol-drinking-patterns
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Perceptions Changing of Health Benefits vs. Risks of Alcohol 

• Gallup polling data from August 2025

• Continuing trend in the percentage of American adults expressing concern 
about the health effects of drinking:

• Increased from 28% in 2018 to 39% in 2023, before hitting 53% in 2025. 

• Percentage of Americans who believed drinking alcohol had beneficial health 
effects 

• decreased from 25% in 2005 to 19% in 2016 while dropping to 6% in 2025.
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SAMHSA Working Definition of Recovery

A process of change through which individuals 

improve their health and wellness, live a self-

directed life, and strive to reach their full potential.

Note how it does not reference either addiction or sobriety, 
BUT focuses on improved health and wellness
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What Causes Stigma?

Addiction stigma is typically rooted in the 

false belief that addiction is a choice that 

results from being weak willed and less honorable 

than the general population.
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Why Language Matters 

• Using person-first language puts a person before an 
illness or condition 
• Avoids shaming labels
• Uses medically accurate terminology
• Shows that a person with a SUD “has” an illness, 

rather than “is” the problem

Benefits: 
• Minimizes negative stereotypes
• Humanizes the condition and reinforces empathy 
• Reinforces hope-help-healing-recovery 
Source: https://nida.nih.gov/research-topics/addiction-science/words-matter-preferred-language-talking-about-addiction 
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Role of Recovery Allies 

• Eliminates barriers faced by people in or seeking recovery

• Create recovery friendly environments where people, workplaces, families, and 
communities can thrive

• Empower individuals on their healing journey

26



4 Pillars of RFW 

1. Prevention and Risk Reduction

2. Training and Education & 
Stigma Reduction

3. Hiring and Employment

4. Treatment and Recovery 
Support
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Benefits of Alcohol-Optional Workplace Events 

• Eliminates pressure to drink
• Promotes mental health and 

recovery
• Creates opportunities for social 

connection 
• Recognizes personal impact

• Fosters inclusion and belonging
• Prioritizes safety on and off the job 
• Reduces liability risk
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The Snowball: 3-Minute Short Film
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www.thesnowball.org 
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Registration: 
https://us06web.zoom.us/webinar/register/WN_zrdyeZEbTfK3tzGwb4xmIg#/registration 
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Key Takeaways for Recovery Culture
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Recognize reality that 
alcohol use is affecting 

your organization 

Galvanize leadership 
support to address issues 
and educate managers and 

supervisors 

Intentionally reduce stigma 
and embrace language and 

culture of recovery 

Evaluate services available 
through Employee 

Assistance Program (EAP) 
& Health Benefits Program

Tap into resources from 
state or local governments 

or nonprofits to join an 
existing RFW initiative 

Provide annual training for 
all employees on substance 
use prevention and recovery 

to promote help seeking  
 

Connect with local 
community-based recovery 
organizations for certified 
peer support specialists 
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www.safeproject.us/locator  

http://www.safeproject.us/locator


Questions 
& Answers
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Contact Information 
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Cal Beyer
Sr. Director

SAFE Workplaces
SAFE Project

cal@safeproject.us
Cell: 651/307-7883

Sydney Cheifetz 
Director of Recovery

SAFE Project

Sydney@safeproject.us
Cell: 602/989-0355

www.safeproject.us 

mailto:cal@safeproject.us
mailto:cal@safeproject.us
mailto:cal@safeproject.us
http://www.safeproject.us/
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